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DEDICATED TO OUR
ADVERTISERS" SUCCESS

As your media partner, we are dedicated to
your success in reaching your goals and
delivering your KPIs. We have the resources and
the scale to reach your desired audience -

anyone, anytime, anywhere.

INSIDE

COMPANY OVERVIEW About Us And What We Do

MARKET Our Coverage Area

AUDIENCE The ngllfled Consumers
We Deliver

A Wide Array of Multimedia
Solutions to Reach Your
Goals

PRODUCTS




OUR UNIQUE
POSITION QUALITY & SCALE T0 DELIVER

BETTER RESULTS

AWARD-WINNING JOURNALISM

Our Pulitzer Prize-winning brands inform,
protect, inspire and engage audiences .
with 9.5M readers weekly. N N\ & Mariford Gowrant

* DAILY®SNEWS

56.4M

UV's/mo

[TRIBUNE]

* THE MORNING CALL

9 mOrkeTS ) v * The Virginian-Pilot
2 out of the top 3DMA's * DailyPress
Orlando Sentinel N O ‘| TRUSTED LOCAL CONNECTION - g
— MEDIA GROUP ° * Orlando Sentinel
We create and distribute A

Local Media content connecting consumers

W\ and businesses.

KPI

& ROI Focus

STRATEGIC MARKETING ARM
We develop and execute NO. 1 MEDIA COMPANY

comprehensive marketing IN 6 OF 8 MARKETS

programs.

Source: Claritas, 2022; Scarborough USA+, 2021, R2; Google Analytics, Monthly Average, January - December 2021.



HIGH MARKET
POTENTIAL

South Florida includes two of the
nation’s largest and fastest
growing markets.
. . Miami/
Sun Sentinel’s primary market Ft Lauderdale
straddles the two South Florida CBSA
DMAs encompassing Broward and
Palm Beach counties, the two
most lucrative counties in South
Florida — with more wealth, more
buying power.

| TWO DMAs

m SS Primary Market

Source: Claritas, 2022 *based on Hispanic HHs..

MIAMI-DADE

14\

PEOPLE in 2 DMAs

1 6TH

LARGEST DMA (Mia)
WPB DMA 40th

West Palm Beach/
Ft Pierce DMA

17"

Fastest growing DMA in
U.S. By Total
DMA Population Change

Miami/
Ft Lauderdale

3RD

Largest DMA for Hispanics*
4th fastest growing DMA by
Total Hispanic Change




LOCAL
MASS REACH SR,

Hydé: Joe Burrow
needs to act rude
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Backstreet Boys
tour in West Palm

Winner of the 2019 Pulitzer Prize @ Gold Medal for Public Service

SOUTH FLORIDA [

Sunser 1 LOCAL DAILY

SUNSENTINEL.COM /

Democrats’ call fc - NEWSPAPER & NEWS SITE

change tested in

e, T — | IN PRIMARY MARKET

By STEVE PROPLES siand for to challeng d d
Associated Press Donald Trump. —
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fter having banned

chang]

2 Hoatraunion has oldschool feel for %
Jimmy Butier,joe Cronder

Up 1670,000 Broward homeowners '
may be forced to buy flood
insurance. Are you one?

Florida travelers may get
free orange juice again,
thanks to Senate’s
proposed budget

4. Bomnet House wrests control from
seate historic trust

Bonnet House
wrests control from
state historic trust

Surgeon General
says Florida s clear 5. Dwayne The ocicJohnson's daughter
of coronavirus — for Simone s gns with WWVE
now

sytvester Comprenensiue Cancer
o China sl mostly Centers Recognized with NCI
closea down as virus Dasignation

dearns pass 1,000 s
suspends visa services

WEEKLY NET REACH*
IN PRINT AND/OR
ONLINE WEEKLY

Source: Scarborough 2022, R1. Total reach includes West Palm Beach and Miami/Ft. Lauderdale DMAs. Primary market area includes Broward & Palm Beach counties. 5
*Weekly net reach in primary market area includes Broward & Palm Beach counties



WE REACH A QUALIFIED AUDIENCE OF UPSCALE,
EDUCATED ADULTS WITH DISCRETIONARY INCOME

SUN SENTINEL DEMOGRAPHICS
READ IN PRINT OR ONLINE IN THE PAST 7 DAYS

avg. household income average age college graduates homeowners white collar parent of children <18
($18,100 Higher Than Mkt. (on Par with Mkt. Avg.) (Index 120) (Index 112) occupations (Index 112)
Avg.) (Index 115)

Source: Scarborough 2022, R1. Base: West Palm Beach and Miami/Ft. Lauderdale DMAs.
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WHAT WE OFFER

The variety and depth of our media
capabilities enablesws 1o develop
more strategic soltions to maximize
your investment.

A §

DIGITAL

CONVERSION O £ < " EXTENDED
MARKETING : > 0,5 & REACH

marketing
capabilities
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DIGITAL Y o BRANDED
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INSERTS SPECIAL SECTIONS SUN SENTINEL

Daily Readers Sunday Readers
SPORTS l | Foop
mﬂ-likc playmaker is what Dolphins need S = |

! [ocar - | TRAVEL & LIFE

£ Face masks, hand sanitizer and | Sevins
: limits to who lives in the dorms | forafifth
’ straight day

—— . | R
Trais offering a ‘ 5 Farricanes full
pedaler’s paradise = to Duke, 2717

e @) e

SunSentinel

Attacker’s
early release
is questioned

ciin

SOUTH FLORIDA'S LARGEST CIRCULATED

DAILY NEWSPAPER .

Source: AAM News Media Statement 3/31/22; Scarborough 20228RisReach based on West Palm Beach
and Miami/Ft. Lauderdale DMA:s.



INSERTS: A STEP ABOVE

With insert vehicles that deliver your e BN L) =
message into the homes of our — =
newspaper subscribers and SunSentlnel
non-subscribers, as well as zip code
level zoning, targeting options are

endless.

. . . . . x L CaIIToun . 7 &
Layering multiple distribution ' = S B
methods allows you to reach the Sun Sentinel Total Coverage Zoned Pulbs El Sentinel

. . Sundays & Wednesdays Wednesdays Thursdays
g%mg’rﬂ penefrafion level for your Wednesdays Non-Subs Non-Subs Hispanic Targeted

7 ] % of NEWSPAPER INSERT READERS
ACT ON THE ADVERTISING MESSAGE

TWO-THIRDS OF READERS R EM EMBER

ADS FROM NEWSPAPER INSERTS

Source: Coda Ventures Triad Newspaper Ad Effectiveness Service. (Based on 300,000 newspaper readers from 2016 — 2018).




E-EDITION

APPS
ONLINE READERS
NEWSLETTERS
NEWS SHOW
RICH MEDIA
NDELONN
SWEEPSTAKES

‘ CONTESTS

PAGE VIEWS/MO UNIQUE VISITORS/MO

TARGETING
GEOGRAPHIC
CONTEXTUAL

SunSentinel.com

DEMOGRAPHIC
BEHAVIORAL
DAYPARTING

AUDIENCE

No. 1 LOCAL NEWS SITE IN PRIMARY MARKET

Source: Google Analytics, January-December 2021, (Traffic for SunSentinel.com only, does not include Apps, E-edition);
Scarborough Research 2022



http://www.sunsentinel.com/

LIGHTHOUSE

STORY LEVEL

T

Light House Rich Media

With prominent positioning and the ability to
target, the lighthouse ad is the first thing a
consumer sees on story-level pages.

MPACT RICH MEDIA

BILLBOARD

HOMEPAGE & SECTION FRONTS

SunSentinel

bl HNTELLUGEE*:HT G

- 4 actress singer
-
e oris Day, the honey:

SunSentinel

ez

Billboard Rich Media

This fixed position is an over-sized ad
unit that can be manually collapsed
by the user.

DOMINATION

HOMEPAGE & SECTION FRONTS

HILTON

SunSentinel

CENTRAL FLORIDA NEWS

YOUR FUTURE

HILTON St

11


https://www.chicagotribune.com/#adzone=demo/visithagerstown
https://www.chicagotribune.com/#adzone=test/google

CUSTOM CHANNEL

SPONSORSHIPS

ALIGN YOUR BRAND WITH TRUSTED
CONTENT

Connect your brand with our audience's
passions by aligning with our trusted News,
Sports and Entertainment content, including:

« Travel

« Schools & Parenting
* Miami Dolphins

* Miami Heat

» High School Sports
* Miami Hurricanes

« Weather
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Dolphins win, g Fe- 4 " ‘Friends’ gather
[ knock off Colts ﬁ!Q 8 LY ™ for Thanksgiving

Winner ofthe 2019 Pultzer Prize @ Gold Mdelfor Public Servica

s SunSentinel

Year-End
Clearance| —

Sale Tlme running out for pot petltlons

Dgg’atrweanngfor Residents' initiatives stllfar short of signatures required to make 2020 ballot

Get year-end
clearance
prices now.

You Can Save

s10005
LOCAL READERSHIP UP 56% in past 2 years =

Rick Case is VETERANS DAY REVISITING HISTORY St Fonda
the only place to get

our guaranteed lowest \ \ . : s - .
payment & price or i\ =7 : Click Here
your money-back. - T 3
- Year-| End S b Don't wait for year-end. Get year-end clearance toseejusthow

harance prices now. You can save $1000s. Buy now and pay easyitis.
nothing ‘til next year.

rickcase.com [

Sun Sentinel E-Edition

LOYAL LOCAL ENGAGED
] 7M ] ] 2K 76% OF PAGE VIEWS ARE ] 4 72%

MONTHLY MONTHLY FROM THE SOUTH FLORIDA 2 DMAS, MINUTES OF VIEWS ON
PAGE VIEWS UNIQUE VISITORS AND 85% ARE FROM FLORIDA SPENT TABLET/DESKTOP

Source: Google Analytics, January — December 2021 Monthly Average; Scarborough Research 2022 & 2020, % Growth in Local Readership From 2020 to 2022. 13


https://enewspaper.sun-sentinel.com/html5/desktop/production/default.aspx?pubid=09c7c801-e32b-4036-b4e3-001ebe0a7176
https://enewspaper.sun-sentinel.com/html5/desktop/production/default.aspx?pubid=09c7c801-e32b-4036-b4e3-001ebe0a7176

E-NEWSLETTERS

Connect with a digital audience of engaged readers who have asked to receive updates on topics that interest them most.
Daily and weekly newsletters are delivered directly to the in-boxes of SunSentinel.com subscribers. Plus, many of our
newsletters are boosted to a targeted audience of non-subscribers to increase your reach. Your message is served in the
form of highly visible marquee ads and includes all ad positions in the newsletter.

DAILY E-NEWSLETTERS

BREAKING NEWS ALERTS
(Monday - Sunday)

Get updates on developing stories
as they happen with our free
breaking news email alerts
Subscribers: 64,300

MORNING UPDATE
(Monday - Sunday)

Start your day with the top stories in

South Florida.
Subscribers: 26,900

THE WEEKENDER

Get aroundup of the best events
and things to do in South Florida so
you can make it an epic weekend.

Subscribers: 5,700
+ Boosted with 100K Email Delivery

THE HEALTH REPORT

The latest health news, fitness science
and nutritional updates to help you
live longer and better.
Subscribers: 1,800
+ Boosted with 100K Email Delivery

ESSENTIAL SOUTH FLORIDA

What every South Floridian — newcomer or
native — should know. Get insider fips,
information and happenings.
Subscribers: 2,100

+ Boosted with 100K Email Delivery

DON'T MISS
(Monday - Sunday)
News stories you don't
want to miss — all in
one place.
Subscribers: 64,200

WEEKLY E-NEWSLETTERS

FAMILIES AND SAVINGS

Get deals to help you save and
information for South Florida parents and
families.

Subscribers: 9,500
+ Boosted with 100K Email Delivery

MIAMI DOLPHINS

(THE FINS FLASH)
Get updates on the Miami Dolphins, with

insider info and analysis from our staff writers.

Subscribers: 6,300
+ Boosted with 100K Email Delivery

Subscribers are estimates only and vary by day and week. Updated July 2022.

THE EAT BEAT

Dining out, cooking in and all the
South Florida restaurant news and
information you need.
Subscribers: 8,900
+ Boosted with 100K Email Delivery

THE POWER LUNCH

A lunch-hour look at what's tfrending
in Florida politics.
Subscribers: 4,300
+ Boosted with 100K Email Delivery

TRENDING WEEKLY

Get a quick-read digest of the
stories that were of most interest to
South Floridians this week.
Subscribers: 43,400

MIAMI HURRICANES
(THE U REPORT)

Keep your eye on Hurricanes football,
basketball and more throughout the yr.
Subscribers: 1,000
+ Boosted with 100K Email Delivery

EXPLORE FLORIDA &
THE CARIBBEAN

For South Floridians who love to get away, near
and far. Tips and ideas for exploring the region
and beyond.

Subscribers: 2,300

+ Boosted with 100K Email Delivery

MIAMI HEAT SOURCE

See what's buzzing about the Miami
Heat, including game analysis, roster
changes and more inside info.
Subscribers: 5,000
+ Boosted with 100K Email Delivery

SunSentinel

MIAMI DOLPHING - THE PINZ PLAZH

YOUR AD HERE

20 things we learned in Miami Dolphins’ 33-10 win over
to Carolina Panthers
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Dave Hyde- Jaylen Waddle waddles to career day as
Dolphins dominate Carolina
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https://membership.sun-sentinel.com/newsletters

HISPANIC REACH

EL SENTINEL

COPIES/WK ‘ PAGE VIEWS/MO ‘ UNIQUE VISITORS/MO

Weekly on
Thursdays

StinSentinel
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HISPANIC WEEKLY PUBLICATION IN
SOUTH FLORIDA

Source: Google Analytics, January — December 2021; Scarborough Research 2022, R1; internal estimates



SOUTH FLORIDA

COMMUNITY NEWS

S from
"R the sea

Our 9 community publications are hyper-local in
nature, bringing to readers the most comprehensive
neighborhood news, including city government
coverage, crime and safety, business and real
estate, schools and worship, sports and events.
These weekly publications are included in the
weekend editions of the Sun Sentinel and go to
non-subscribers Wednesdays.

The Real Spectrum: American Heritage senior
spired by autistic brother to create blog

South Florida Community
News offers its readers the
best in community journalism
and a targeted vehicle for
our advertisers both in print

““““““““ and online at
SFLCommunityNews.com




JEWISH JOURNAL

REACH THE JEWISH COMMUNITY

The

Jewish Joumal

Jewls_hjgurnal B
| Jeumh Joumal

community.

StinSentinel
Jewish Journal

puy JFS opers sew dothing pees x( \!\ e
FAMILY AND
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uuih Jour‘ﬁal L,,_
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Source: Internal Estimates Q2-2022

, the country's largest Jewish
weekly publication, serves up local, national
and intfernational news, opinion, features, faith
and events to South Florida's vibrant Jewish

Both online at

and in four local print zoned
editions with a distribution of
96,000 in Palm Beach,
Broward and Miami-Dade
Counties.



CITY & SHORE

CIT éii:SHORE

m |'|' IIP
21TASTEFUL, FUN
IT SHOW.
LHEITS
LET IT SHOW

HOLIDAY STAGE LIGHTS
> SHINE BRIGHTAGAIN
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BRUCE
SPRINGSTEEN'S
MIGHTY MAX

WEINBERG |
‘

RoboVault
SELF STORAGE

CRUISE SHIP
CONFIDENTIAL
A PORT BY
PORT REPORT

ON (BOARD)
WITH

THE SHOWS
CRUISE SHIP
ENTERTAINMENT

SAIL AWAY
CRUISE SHIPS
KAYAKS,
AIRBOATS

City & Shore Magazine delivers
dynamic, upscale, socially active
readers with a rich, fashion savvy

and glamorous lifestyle.

Containing a rich blend of
editorial, full color photography
and enticing advertising, City &
Shore Magazine includes regular
features such as fashion, home

design, travel, financial, real
estate, dining, arts and culture,
society, health, automotive and
entertainment.

City & Shore Magazine is delivered
10 times per year, including two
travel editions, Explore Florida and
the Caribbean, and two Prime
editions, written for the active 50+
market.



SunSentinel

MAKE THE MOST OF LIFE AT ANY AGE!

APRIL 2, 2022 & OCTOBER 30, 2022

IN-PERSON

APR - FT. LAUDERDALE MARRIOTT CORAL SPRINGS
OCT - BOCA RATON MARRIOTT AT BOCA CENTER

South Florida's premier active-adult and senior
living planning event. PRIME offers individuals
and families a, convenient, free comprehensive
and interactive future planning resource.

1,500+ ATTENDEES

AUDIENCE SNAPSHOT

0 Active & Health-Conscious Adults

0 Adults 50+ & Seniors
0 Children of Adults 65+

SUN SENTINEL 2022 EVENTS

TOP

WORK :
Hvasl SunSentinel
2022

APRIL 27, 2022

IN-PERSON DINNER/FT. LAUDERDALE
MARRIOTT CORAL SPRING HOTEL &
CONVENTION CENTER

This event is a celebration of the area’s most elite
employers who create excellence and employee
engagement in the workplace. The competition
culminates with an event that allows your business
to meet and mingle with winners.

400+ ATTENDEES

g SunSentinel

AUDIENCE SNAPSHOT

0 Professionals & Executives

0 HR Professionals

0 Community Leaders

|
- - Celebrating
/9N NURSES

MAY 6, 2022
ONLINE

Honoring and celebrating registered
nurses throughout South Florida for
making a difference in the lives of
their patients, patient families and

coworkers.

IMMERSIVE
CONTENT EXPERIENCE

AUDIENCE SNAPSHOT

Healthcare Workers

Community Business Leaders
Professionals & Executives

Local Families & Patients

|.ife’s
Victries ‘qi)ﬁ:”ii |r(4

OCTOBER 30, 2022
IN PERSON & ONLINE

Join us as we go PINK all month long, We'll feature
breast cancer awareness content throughout the
month of October; beginning with our annual Life’s
Victories series that spotlights inspiring stories of
local survivors. We'll wrap National Breast Cancer
Awareness with a “Come Together for a Cause”
brunch featuring a keynote speaker, local
community partners, fundraising activities, survivor
stories & all things pink!

200+ ATTENDEES

0 Women 35+

0 Healthy lifestyle enthusiasts

0 Once in alifetime exclusive experiences



THANK YOU

LET'S REACH MORE . . . TOGETHER

SunSentinel

MEDIA GROUP
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